
Directory       4/C     2/C B/W
Full Page Spread __$6,120 __n/a __n/a
Full Page Ad __$3,920 __$3,260 __$2,860
Half  Page __$2,870      __$2,140 __$1,770
Quarter Page __n/a __n/a __$1,230
Logo Listing           __$450 __n/a

New Product Center     __$430 Tabletop  /  __$510 Oversize
New Product Center Directory
Full Page 4C- $2,210
Half Page 4C- $1,050
Quarter Page 4C- $   740
5

New Product Photo $190 (with purchase of a tabletop/showcase/oversize display)

New Product Web Photo $190 (with purchase of a tabletop/showcase/oversize display)

This document serves as your official insertion order for 
advertising space.  Refer to Page 3 of this License Agreement - 
#34  for terms.

FOR SHOW MANAGEMENT USE ONLY

sq. ftoffor display in Booth Number Company agrees to pay, therefore, the sum of $ 

Approved by:Check #DateDeposit Amount

Show Management:

5

 NAME (Please Print)

$

DEPOSIT $

TOTAL BASIC
BOOTH FEE

3PAYMENT SCHEDULE:
By January 18, 2009 (with application) 25% 
By May 1, 2009 50%

          By September 4, 2009 100%  

A payment  must be returned along with this signed
Application & License Aggrement.  If exhibit space is 
licensed after any of the listed dates, the amount 
corresponding to the most recently passed date is due at 
this time to secure participation..

TAX ID # 06-0860132

BALANCE DUE

SHOW MANAGEMENT USE ONLY

2010 DIMENSIONS:

2010 BOOTH NO:

2009 DIMENSIONS:

2009 BOOTH NO:

ORDER NO:

PRIORITY:

Date

FAX:PHONE:

SIGNATURE

Please make check  payable in U.S. funds
and mail to:  
National Shooting Sports Foundation

P.O. Box 7247-7586 
Philadelphia, PA  19170-7586
Tel: (203) 840-5600; Fax: (203) 840-5805
  

4321
Booth Assignment. Please list your booth number selection(s) in order of preference:

2

1

TITLE 
CONTACT
COUNTRY 

ZIPSTATE

CITY
STREET
DIVISION

COMPANY

APPLICATION & LICENSE AGREEMENT FOR 
EXHIBITION PARTICIPATION

6

Preferred Dimensions:

DEPTH X FRONTAGE = TOTAL SQUARE FEET

2A

2B

CORNERS:

$

$

$

corner(s)  = $

E-MAIL ADDRESS WEB SITE ADDRESS

sq.ft. = $

Preferred Configuration: In-Line Corner (1) Island (4)Peninsula (2)

2010 SHOT SHOW 
Sands Expo & Convention Center
Las Vegas, NV  USA
January 19-22, 2010

PRIOR TO May 1, 2009                     25% 25%

CANCEL/WITHDRAW
(% of Total License Fee)

DOWNSIZE
(% of Total License Fee Differential)

ON OR AFTER May 1, 2009
UP TO September 3,  2009 50% 50%

ON OR AFTER September 4, 2009 100% 100%

The person(s) signing this document expressly represents and warrants to Management that he or she is authorized by Company to execute this License Agreement.  The person(s) also 
acknowledges that he or she  has read and accepted the  rules and regulations as set forth on Pages 2 & 3 of this License Agreement. 

DATE

TITLE

SPACE  ONLY:
100 sq. ft. minimum

$25.00 per square foot   x

$350.00 per corner     x     

Check here if you would like to become an NSSF Member or would like to receive information. NSSF Review:

3
ADVERTISING $

Advertising for the Official Show Directory, Product Preview, 
New Product Center Directory  (note: All rates are net)
 

Check to reserve the following advertising space:

2A

2C

Booth Space Cancellation, Withdrawal, Downsizing and Default Schedule for Liquidated Damages

Select Product Categories - Please circle one: Firearms Gen. Shooting & Hunting
Law Enforcement Outdoorwear Outfitters Post & Taxidermy

Products to be exhibited:

EMAIL

CUSTOMER NO:

Page 1 of 5

2B NSSF Voting Members $22.75 per square foot   x         sq.ft. = $

2C $

x
x



SHOT SHOW®

LICENSE AGREEMENT FOR EXHIBITION PARTICIPATION

Company, its employees and agents identified in the Exhibitor Application (Page 1), is hereinafter referred to as “Exhibitor,” and National Shooting Sports Foundation, Inc. and Reed
Exhibitions, a division of Reed Elsevier Inc., together with their affiliates and each of their respective directors, officers, employees, agents, contractors and others working on their behalf, are
hereinafter collectively referred to as “Management.”   

Exhibitor accepts Management’s offer to enter into this limited, non-transferable revocable License (defined in Section 4) to participate in the SHOT Show (the “Exhibition”) and prepare an
exhibit of its products and/or services as described in the Exhibitor Application, and further acknowledges and represents to Management that Exhibitor has received and has thoroughly read,
understands and agrees with all License terms herein, including Section 5 “Payment” terms and Section 9 “Cancellation, Withdrawal, Downsizing and Default” terms, all of which terms will be strictly
enforced by Management.

In the event Exhibitor defaults in any of its obligations under this License, in addition to having the right to reclaim Exhibitor’s booth space and direct Exhibitor to vacate the Exhibition, 
Management shall have the right to retain any amounts paid by Exhibitor, collect from Exhibitor upon demand any outstanding fees as of the date of Exhibitor’s default (including attorney’s fees, 
costs and interest), and the right to pursue any other remedy afforded Management by law or equity.  Management shall have sole and full power in establishing, interpreting and enforcing all 
Exhibition rules and regulations and its decisions are final and binding.

1. SHOT Show Owner & Manager Information.  The SHOT Show is owned and sponsored by the National Shooting Sports Foundation, Inc., 11 Mile Hill Rd., Newtown, CT 06470-2359, and
managed by Reed Exhibitions, a division of Reed Elsevier Inc., 383 Main Avenue, Norwalk, Connecticut 06851.

2. SHOT Show Name & Registered Trademarks.  The “SHOT Show®” and “Shooting, Hunting and Outdoor Trade ShowSM” names, logos and images are trademarks or registered trademarks 
owned exclusively by the National Shooting Sports Foundation, Inc. and are protected by state, federal, and international trademark laws.  This License does not grant Exhibitor any rights to use the 
“SHOT Show” or “Shooting, Hunting and Outdoor Trade Show” names or marks in connection with Exhibitor’s exhibition or its products or services.  

3. Admissions.  Admission to the Exhibition by exhibitors and attendees is open only to adults affiliated with the industry served by the Exhibition and who are registered with Management.  No
persons under 16 years of age (including infants) will be admitted to the Exhibition.  Management reserves the right to verify admission eligibility.  Management shall have sole control over admission
policies at all times and reserves the right to evict exhibitors and attendees from the Exhibition found in violation of admission policies.  
 
4. License Terms.  This License includes all rules, regulations and other provisions set forth herein, and incorporates by reference the Exhibitor Application (Page 1) and the Exhibitor Service 
Manual, including Exhibition Product Eligibility, Display and Advertising Rules, together with any attachment hereto or thereto and any other terms incorporated by reference herein or therein (as any
of such may be amended, supplemented or terminated from time to time by Management) (collectively, the “License”) and Exhibitor agrees to be bound by such.  The Exhibitor Service Manual for
each Exhibition is available at www.shotshow.org.  This License is issued solely and exclusively to the named Exhibitor identified in the Exhibitor Application.  Exhibiting manufacturer’s
representatives and/or distributors must list their participating principals as the Exhibitors of record.  This License is a limited, non-transferable revocable license permitting Exhibitor to occupy and
utilize the booth area or other space assigned to it by Management at the Exhibition and to exhibit permitted products and utilize such services as are provided by Management, subject to all License 
terms.  Management reserves all other rights not expressly granted to Exhibitor herein.  Neither Management nor the Exhibition endorse, certify or assume responsibility for exhibitors or their 
products or services.  Mere participation in the Exhibition does not imply such endorsement or certification.  This License can be revoked at any time at the sole discretion of Management, including, 
without limitation,  for any Exhibitor violation of the rules or regulations of the Exhibition.  

5. Payment.  In order to reserve Exhibition booth space, a non-refundable deposit in the amount identified in the “Payment Schedule” on the preceding page is required upon the return of the
Exhibitor Application to Management.  Exhibitor shall pay all remaining booth registration fees in accordance with the Payment Schedule.  All fees and related charges due, including additional fees, 
if any, for advertising insertions or payments by credit card, together with any late fees thereon, must be paid in full before Exhibitor shall be permitted to install its display at the Exhibition.  This 
License shall serve as Exhibitor’s invoice for all booth registration payments and other fees owed to Management.  All payments are non-refundable in the event Exhibitor cancels, withdraws,
downsizes, defaults, or is not present for the Exhibition.  Failure by Exhibitor to pay all fees in full in a timely manner may be considered a withdrawal or cancellation by Management and may result
in the Exhibitor being prohibited from participation in the Exhibition.

6. Offset.  Management shall have the right to set off against any amount which may be due from Management to Exhibitor, pursuant to the License or otherwise, any amounts owed to
Management or its affiliates by Exhibitor or its affiliates for any reason.  In addition, Management shall have the right to apply and deduct any amounts received from Exhibitor under this License to
any other amounts due to Management or its affiliates from Exhibitor or its affiliates.

7. Advertisements.  All advertising insertion orders must be paid in full prior to the installation of Exhibitor’s display and are non-cancellable and non-refundable.  No credits will be given for
advertising paid for but cancelled.  In the event Exhibitor withdraws or cancels its participation in the Exhibition, Exhibitor shall be responsible for full payment of all advertising.  Management 
reserves the right to reallocate such advertising space at its discretion.  All advertisements are subject to approval by Management.  Management has the right to offer new products or positions 
throughout the show cycle that may not be listed in this License.

8. Default in Occupancy; Exhibitor Breach.  The actual occupancy by Exhibitor of its Exhibition booth is of the essence.  If Exhibitor does not occupy its booth, Management, in its sole discretion, 
is entitled to occupy the booth or cause it to be otherwise occupied as Management deems in the best interest of the Exhibition without in any way releasing Exhibitor from any liability hereunder.  If
Exhibitor’s booth is not occupied by the time set for completion of installation of displays, such space may be repossessed by Management for any purpose it may see fit.  If Exhibitor breaches any of 
its obligations or covenants under this License, including without limitation any Exhibition rule or regulation promulgated pursuant to this License, or any rule of any Exhibition facilities, and
Exhibitor fails to correct such violation after notification, Management may prohibit Exhibitor from exhibiting at the Exhibition and all future exhibitions run by Management, and/or revoke this 
License.  For purposes of the preceding sentence, any unreasonable interference with or inconvenience to the Exhibition, other Exhibitors, or attendees of the Exhibition shall be deemed to constitute a
breach of Exhibitor’s obligations under this License.  In the event of such breach by Exhibitor, (i) Management may retain all amounts paid in connection with the Exhibition and Exhibitor shall pay
Management any remaining balance outstanding, (ii) Management shall not issue any refunds to Exhibitor, and (iii)  Management may pursue any other legal or equitable remedies to which it is
entitled.  In the event of such default, Management may thereupon direct Exhibitor forthwith to remove its employees, agents or servants, and all of its articles of merchandise and other personal
property from the space licensed and from the Exhibition facilities.  

9. Cancellation, Withdrawal, and Downsizing.  Exhibitor acknowledges that in reliance on Exhibitor’s acceptance of this License, Management shall incur expenses, allocate resources and take 
other actions in connection with the tasks necessary to facilitate and manage the Exhibition.  Accordingly, any cancellation of the License or withdrawal from the Exhibition by Exhibitor:  (a) must be 
effected by written notice to Management via certified mail, return receipt requested; and (b) entitles Management to the full amount of all fees paid to date by Exhibitor plus any amounts due per the
Page 1 Payment Schedule terms as reasonable liquidated damages for Management’s costs and detrimental reliance on Exhibitor’s original acceptance and not as a penalty.  If Exhibitor desires to 
downsize the booth requirements to which it originally agreed under the License, then it:  (a) must do so by written notice to Management via certified mail, return receipt requested, to be effective;
and (b) shall pay to Management an amount equal to its revised financial obligation due to the change in its booth requirements, in addition to any assessed liquidated damages.  Management retains 
the right to relocate the Exhibitor’s booth anywhere within the Exhibition facilities as a result of any such downsizing, or for any other reason, as Management may determine in its sole discretion to 
be in the best interest of the Exhibition.

10. Eligible Exhibits.  Exhibitor agrees to prepare an exhibit of its products, as described on Page 1, in accordance with this License as well as all rules governing “Product Eligibility, Display and 
Advertising” found in the Exhibitor Service Manual.  Exhibits will be limited to those companies or other entities offering materials, products, or services of specific interest to registrants or which are 
directly pertinent to the function and industry to which the Exhibition relates.  Management reserves the right to determine the appropriateness and/or eligibility of any product for display.  Only the 
sign of Exhibitor may be placed on the booth or in the printed list of exhibitors of the Exhibition.  No exhibitor booth or advertising will be allowed to extend beyond the space allotted to Exhibitor, or
above the back and side rails of such space.  Exhibitor agrees that its exhibit shall be admitted and shall remain from day-to-day solely by strict compliance with these rules.  Management reserves the 
right to reject, eject, or prohibit any exhibit in whole or in part, or Exhibitor or any of Exhibitor’s representatives upon Management’s determination that the same is not in accordance with this
License.  No refunds shall be provided by Management in the event of such rejection, ejection, or prohibition. Exhibits for the purpose of soliciting prospective employees, and employee-recruiting
activity of any kind, are prohibited.
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11. Exhibit Displays; Decorat ion.  Management shall have full discret ion and authori ty in the placement, arrangement, and appearance of all i tems displayed by Exhibitor, and may 
require the replacing, rearrangement, or redecorating of any item or of any booth, and no liability shall attach to Management for costs that Exhibitor may incur thereby.  An Exhibitor building 
special background or side dividers must  make certain that the surfaces of such dividers  are finished so as not to be unsight ly to exhib itors in adjoining booths (including, without limitation, no
use of logos or other graphics).  If such surfaces remain unfinished at 3:00 p.m. of the day before the opening day of the Exhibition, Management shall authorize the official  decorator to effect
the necessary finishing, and Exhibitor must pay all charges involved thereby.  In addition, if Exhibitor has not s tarted set ting up any of its displays by 3:00 p.m. of the day before the opening 
day of the Exhibition, Management reserves the right to have such displays installed at Exhibitor’s expense.  All exhibits shall be ready by the opening hour of the Exhibit ion.  Management 
will not allow any set-up of exhibits after this time.  No exhibit may be built or erected to exceed the height  limitatio ns as set forth in the Exhibitor Service Manual.  Any Exhibitor whose booth
exceeds the height l imitations will be required at  its own expense to alter the display in order to conform with those regulat ions. 
 
12. Exhibitor Conduct.  Retail sales are absolutely prohibited during the Exhibit ion.  Infraction of this rule will result  in Exhibitor’s  booth being repossessed by Management.  Subject 
to the foregoing, the distribution of samples, souvenirs, publicat ions, etc., or other sales or marketing pro mo tion activit ies, shall only be conducted by Exhibitor within its booth.  Management 
retains sole discretion to approve, control, or prohibit what promotional items are dis tributed and where and how promotion activit ies occur.  The distribution of any articles that  interfere with 
the activi ties of, or obstructs access to, neighboring booths , or that obstructs aisles, is  prohibited.  No art icle containing any product other than the product or materials made or processed or
used by Exhibitor in its product or service may be distributed except by written permiss ion of Management.  In no event shall Exhibi tor use its  booth or dis tribute any materials to promote any 
other exhibition or conference.  The Exhibitor shal l conduct  and operate i ts exhibi t so as  not  to annoy, endanger or interfere with the rights of other exhibitors and visi tors.  Any action resulting
in complaints fro m any other exhibitor or any vis itor which, in the sole op inion of Management, interferes with the right o f others or exposes them to annoyance or danger, may be prohibited
by Management. 
 
13. Ass ignment, Sublett ing or Sharing of Booth Space; Booth Usage.  Exhibitor shall not transfer, ass ign, sublet, share or otherwise permit  any person to occupy Exhibitor’s booth, or 
any part  thereof, or use the booth for the exhibition of anything not  specified in this License.  Exhibitor may not  exhibit, offer, distribute o r otherwise advert ise art icles not produced or 
distributed by Exhibitor in the normal co urse of its business, unless such art icles are required for the proper demonstration or operation of Exhib itor’s display, in which case identification of
such articles  shall be limited to the regular nameplate, imprint, or other identification which in standard practice appears  normally on them.  Exhibitor may not permit non-exhib iting 
companies’ representatives to conduct bus iness in its booth.  Rulings of Management in it s sole discret ion shall in all ins tances be final with regard to use of any exhibit  space. 
 
14. Policy Against Exhibitor Infringement & Counterfeit ing.  The Exhibition provides  a congenial atmosphere for profess ionals to conduct their business without fear or concern that 
their products and services will be copied or thei r intellectual property rights infringed upon by third part ies.  Management is  firmly committed to the laws  prohibiting counterfeit ing and 
infringement of the intellectual property rights (e.g., copyrights, trademarks, trade dress, patents , etc.) associated with the products and services  that exhibitors display.  In the event an exhibitor
suspects that a third party is infringing up on the exhibitor’s intellectual property rights,  the exhibito r’s best recourse is to seek an app ropriate legal remedy such as a temporary injunction,
seizure o f goods order or cease and desist order from a co urt with jurisdict ion over the matter.   In the event it  is determined by either Management or a court of competent jurisdiction that an 
exhibitor or attendee has violated  this policy, the exhibitor or at tendee will risk immediate removal from the Exhibition and exclusion from future exhibitions, in addit ion to any other sanctions 
Management may impose in its discretion or as permitted by law. 
 
15. Business Licenses, Permits and Authorizat ions. Prior to exhibiting at  the Exhibition, Exhibitor must ensure that it has  all necessary licenses , permits and authorizat ions and is 
otherwise in co mpliance with al l applicable federal, state and local laws and regulations for the business  that Exhibitor will conduct at the Exhibit ion.   Exhibitor represents and warrants to 
Management that  it  wil l take full responsibil ity for obtaining such licenses, permits and authorizations and agrees to defend, indemnify and hold harmless  Management from any damages, 
losses, or expenses incurred by Management due to violat ions of any such legal and/or regulato ry requirements. 
 
16. Obstruction of Aisles or Booths.  Any demonstration or activity that results in obstruction of aisles or prevents ready access to nearby exhibitors’ booths shall be suspended for any
periods specified by Management. 
 
17. Sound Level.  Mechanical or electrical devices used by or on behalf of Exhibitor which produce sound must be operated so as not to disturb other exhibitors.  Management 
reserves the right in i ts sole discret ion to determine the placement and acceptable sound level of all such devices. 
 
18. Performance of Music;  Use of Copyrighted  Material .  Exhibitor acknowledges that any live or recorded performances of music, or broadcast of other copyrighted materials, by or
on behalf o f Exhibi tor at  the Exhibit ion must be licensed fro m the appropriate copyright owner or its licensing agent .  Exhibitor represents and warrants to Management that it will take full 
responsibil ity for obtaining any necessary licenses  to play or perform such music, or broadcas t other copyrighted materials, and agrees  to defend, indemnify and hold harmless Management
from any damages, losses or expenses incurred by Management due to Exhibitor’s use of such music or copyrighted materials (without limitat ion to any other rights o f Management with
respect thereto).  The proper licenses  must be posted in Exhibitor’s  booth and available for inspection immediately upon Management’s reques t or the appropriate licensing agency.   
 
19. Photography of Exhibition; Exhibitor Booths and Activit ies.  No photography, videotaping, or other recordings (collect ively, “Photography”) of the Exhibit ion is allowed.  All 
photographic rights for the Exhibition are reserved to Management.  Professional Photography in the Exhibit ion required by Exhibitors can be carried out at moderate charges by Official
Photographers (as des ignated by Management) if des ired.  Exhibitors wishing to make arrangements for the profess ional photographing of their exhibit must apply to Management.  Exhibitors 
may photograph their own booths, products  and act ivities within their booths for internal  marketing purposes only.  However, Photography of other exhibitor booths or products is strictly
prohibited and such violations may result in any or all  of the following penalties: immediate ejection from the Exhibition, confiscat ion of camera equipment, disbarment from subsequent
exhibitions, and any other action Management may in its sole discretion deem appropriate.  Exhibitors are encouraged to report any vio lat ions of this rule to Management. 
 
20. Photography Rights of Management.   From time to t ime, photographs, videos, fi lming and/or other recordings  may be made of the Exhibition by Management or third parties 
contracted by Management, which may include images  of Exhibitor, its employees, agents and Exhibitor’s materials, products and displays.  Exhibitors may not hinder, obs truct or interfere in 
any way with such Photography whether by Management or others working o n Management’s behalf, and  hereby consent to Management’s use of such Photograp hy for any reasonable 
commercial purposes.  Exhibitor grants Management and others contracted by Management a non-exclusive, royalty-free, irrevocable, worldwide license to use Photography of Exhibitor, 
including, without limitat ion, Exhibitor’s display, materials, products, Exhibitor’s trademarks, service marks, or other Exhibitor identifiable images, and any other images captured by 
Management. 
 
21. Food and Beverage. All food and beverage is  supplied by official catering services providers of the Exhibit ion facili ty.  The preparation and distribution of food and b everage
samples or other perishable products by exhibitors, or exhibitor use of exhibitor designated contractors to provide food and beverage requires the prior approval of Management.   
 
22. Hotel Suites; Auxiliary Activities.   Operation by Exhibitor of hotel suites, private rooms, recreat ional vehicles or other places  for sales  or other official exhibitor funct ions or 
entertainment purposes is prohibited during the bus iness  hours of the Exhibition.  Management makes reasonable effort to protect against unauthorized  sales, marketing or the conduct of 
business by individuals or companies not booking exhibit space.  Management req uests exhibitors and attendees  to report any individual or company in violatio n of this rule. 
 
23. Hotel Room Drops.  The right to distribute market ing and promotional materials and other items in Exhib ition hotels during the Exhibition is reserved to Management.  Exhibitor 
shall not independently make arrangements with the Exhibition hotels for room drops.  All hotel room drops , and the materials to be distributed, are subject to separate license issued by 
Management. 
 
24. Contests, Lotteries, Raffles & Games of Chance.  The operat ion of games of chance, including sweepstakes , raffles, drawings, contests, lotteries; gambling or gaming devices; or 
tournaments, pools o r wagering, whether real  or simulated is permitted only to the extent  allowed by applicable state and local laws where the Exhibition takes place and only within the
confines of an exhibitor’s  booth.  Exhibitors are responsib le for all logistics involved with the organization and operation of their games of chance or other promotion, including, without
limitat ion, collect ing entries and notifying winners. 
 
25. Booth Staffing; Booth Space.  Booth representatives shall be res tricted to Exhibitor’s employees and authorized representatives.  Booth representatives shall at all times wear 
badge identification furnished by Management.  Management may at  any time limit the number of booth representatives.  Exhibi tor’s booth must be s taffed by Exhibitor during all hours the 
Exhibition is open.   
 
26. Exhibitor Representative Conduct; At tire.  Exhibitor acknowledges that it is aware of the nature and character of the Exhibit ion, and covenants  that it  will require booth
representat ives to dress and conduct themselves accordingly.  Management reserves the right to determine, in its sole discret ion, whether the character and/or atti re of booth personnel is
acceptable, in l ight of the nature and character of the Exhibition, and in keeping with the best interests of other exhibitors , attendees and/or the Exhib ition.   
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27. Damage to Property.  Exhibitor is liable for any damage caused to building floors, walls or columns, or to booth equipment provided, or to other exhibitors ’ property.  Exhibitor
may not  apply paint, lacquer, adhesives, or other coating to building co lumns  and floors  or to standard booth equipment. 
 
28. Union Labor.  When required by the Exhibition facil ity, Exhibitor shall employ only local union labor and comply with all union rules in the installation and dismantling of its 
exhibit.  Please refer to the Exhibitor Service Manual for further guidance.  Labor will be made available at Exhibitor's cost.  Furthermore, all displays mus t meet  the building codes of the 
jurisdiction in which the Exhibition takes place.  Failure to do so shall constitute a breach of this License. 
  
29. Special Services ; Contractors.  Management has retained independent, official Exhibition contractors to provide the fo llowing services: drayage, cartage, furniture, booth and floor 
decorations, signs, photography, lead retrieval, and other related services.  Electricity, water and other uti lities are provided only upon reques t.  Payment for services  provided is the sole
responsibil ity of the Exhib itor.  Official Exhibition contractors  and their prevailing rates will be listed in the Exhibitor Service Manual.  All rates are subject to change at any time.
Management assumes no responsibility or liability for any services performed or materials delivered by any Exhibit ion contractor.  Agreements for these services and payment shall be made 
directly between Exhibitor and Exhibition contractors.   Exhibitors may use contractors other than official  Exhibition contractors  in l imited circumstances.  Use of unofficial, exhibitor-
des ignated contractors shall require the advance written consent of Management.  All designated contractors must comply with Management rules, state and local laws and Exhibition faci lity 
policies.   Additional ly, al l unofficial  contractors must meet the minimum insurance requirements established  by Management and provide proof of such insurance naming The Freeman
Companies, National Shooting Sports Foundation, Inc., Reed Elsevier Inc., Reed Exhibitions, the Exhibit ion facil ity, and the city in which the Exhibi tion is held (as applicable if a public 
facility), as well as each of their affil iates and respective officers, directors, employees,  agents, successors , assigns and affil iates, as additional insureds thereunder.  Where union labor is 
required because of Exhibition faci lity or contractor requirements, Exhibitor agrees to comply with such rules and regulat ions.  Rules and regulat ions for union labor are made by the local
unions and these regulations  may change at any time without  notice.  
 
30. Fire, Safety and Health.  Exhib itor must strictly observe al l applicable s tate and local fire, safety and health laws  and regulations and Exhibitio n faci lity policies .  Exhibitor booths 
are subject  to inspection at any time to ensure compliance.  Drapes, table cloths and all booth decorat ions must be flameproof.  Smoking in the Exhibition facilit ies is forbidden except in 
smoking areas des ignated by the Exhibition facil ity.  Aisles and fire exits mus t no t be blocked.  Products on display must abide by applicable safety codes.  No storage behind exhibits is 
provided or permitted.  All wiring on displays or display fixtures  must conform to the applicable safety standards  established by vario us governmental agencies and standard fire inspection 
ord inances.  All display wiring must exhibi t all applicable seals of official approving agencies as may be required at the site of the Exhibition. 

 
31. Receipt  of Goods and Exhibits.  All goods and exhibits must be received at designated receiving areas.  All goods and exhibits must be plainly marked and al l charges prepaid. 
 
32. Care and Removal of Exhibits.  Management will maintain the cleanliness of all aisles, except that Management may req uire Exhibitor to immediately remove any of its property
that  may be in any aisle.  Exhibitor mus t, at  its own expense, keep exhibi ts clean and in good order.  All exhibits mus t remain fully intact until  the Exhibit ion has officially ended.  Disturbing or
tearing down an exhibit prior to the official closing hour of the Exhibit ion can result in a refusal by Management to accept or process exhibit space applicat ions for subsequent exhibit ions. 
Exhibits mus t be removed from the building by the time specified in the Exhibitor Service Manual.  In the event Exhibitor fails  to remove its exhibit in the al lot ted time, Management reserves 
the right , at Exhib itor’s expense, to ship the exhibit through a carrier of Management’s choosing, or to place the exhib it in a storage warehouse, or to make such other dispositio n of the exhib it
as it may deem desirable, without any liabil ity to Management. 
 
33. Termination of Exhibition.  In the event that  the faci lities in which the Exhibition is to be or is being conducted shall  become, in the sole discretion of Management, unfit for 
occupancy, or in the event the holding or cont inuation of the Exhibition or the performance by Management of its obligat ions under the License are interfered with b y virtue of any cause or 
causes  not reasonably within the control of Management, this License and/or the Exhibi tion (or any part thereof) may be terminated by Management.  Management shall not be responsible for 
delays, damage, loss, increased costs or other unfavorable conditions arising by virtue of cause or causes not reasonably within the control of Management.  If Management terminates this 
License and/or the Exhibition (or any part thereof), then Management may retain such part of Exhibi tor’s License fee as shall be required to recompense it for expenses incurred up to the time
such contingency shall have occurred, and there shall be no further liability on the part  of either party.  In the event of such terminat ion, Exhibitor express ly waives any and all recourse or 
claims  for loss or damages against  Management.  For purposes hereof, the phrase “cause or causes not reasonably with the control of Management” shall include, b ut  not be limited to : acts of 
God; fire; casualty;  flood; epidemic; earthquake; explos ion or accident; b lockade; embargo; inclement weather; war (declared or not); terrorism (domestic o r foreign) governmental  restraints; 
restraints or orders of civil defense or mil itary authorities; act of public enemy; riot or civil disturbance; strike, lockout, boycott  or other labor disturbance; venue cancellat ion; inability to
secure sufficient labor; technical or other personnel failure; impairment or lack of adequate transportation facil ities; inabili ty to obtain condemnation, requisit ion or commandeering of
necessary supplies or equipment;  federal, state or local laws, ordinances , rules,  orders, decrees or regulations whether legislative, executive or judicial, and whether const itutional or 
unconsti tutional. 
 
34. Non-Assignment of License. This License is non-assignable and non-transferrable by Exhibitor.  Any at tempted assignment or transfer of this License shall be null and void and
shall constitute a breach, result ing in termination and cancellat ion of Exhibito r’s right to part icipate at the Exhibit ion.  Management may assign the License at  any time to any third party or
affiliate, by operation of law, or otherwise. 
 
35. Interest and Collect ion Fees.   Exhibitor agrees to pay interest at a rate of 1% per month (12% per annum), or the maximum allowable by law, on all pas t due balances to
Management.  Exhibitor further agrees to pay any costs incurred by Management in collect ing such balances owed, including but not limited to, court costs , collect ion fees, and attorney’s fees.
 
36. Indemnity; Limitation of Liability.  Exhibitor agrees  to defend, indemnify and hold harmless Management, the owner of the exhibition faci lity, and the city in which this 
Exhibition is being held (as applicable if public facility), and each of their respective directors, officers,  employees, agents, contractors, volunteers, and others working on their behalf, fro m and
against al l claims, losses, suits, damages, judgments, expenses, costs and charges  of every kind (including, without limitation, reasonable at torneys fees and costs) arising out of or resulting 
from its execution of this License, its occupancy of the space herein contracted for or presence at the Exhibit ion by reason of bodily or personal injuries, death, property damage or any other
cause sus tained by any perso ns or others .  In addition, Exhibitor shall defend, indemnify and hold harmless Management from and against all claims, losses, suits, damages, judgments, 
expenses, costs and charges of every kind  (including, without  limitation, reasonable attorneys fees and costs) arising out of or resulting from (i) the act ions , inactions or negligence of 
Exhibitor, its agents,  representatives, or employees, or (i i) the actual or alleged b reach by Exhibitor of the intellectual property rights of any third party, whether knowingly or unkno wingly and
whether intentionally or unintentionally (including, but not limited to, the advert ising, sale or distribution of p irated goods  and “knock-offs” of existing products and services).   Management 
shall not  be respons ible for and shall have no liability result ing from loss or damage to displays or goods belonging to Exhibitor, whether resulting from fire, storms, acts of God, heating, 
vent ilat ion or air condit ioning failure, theft, pilferage, mysterious disappearance, bomb threats or other causes of any kind.  All such items brought to the Exhibit ion are displayed at Exhibitor’s 
own risk, and should be safeguarded at all t imes.  Management will provide the services  of a reputable protective agency to patrol the general Exhibition during the period of ins tal lation, show,
and dismant ling, but Management has no obligation and is not agreeing to protect, secure or monitor any specific Exhibitor’s booth space or property found therein.  Exhibitor agrees that the
provision of such services constitutes adequate discharge of al l obligations of Management to supervise and protect Exhibitor’s property within the Exhibition.  Exhibitors may furnish 
addi tional guards at  their own expense and risk, only with prior approval by Management.  Exhibitor agrees that Management  shall not be liable in the event of any errors or omissions in
Exhibitor’s Official Directory l istings o r in any promotional material.  Management makes no representatio ns or warranties  with respect to the number of Exhibitio n attendees, daily attendee
traffic volume or the demographic nature of such at tendees. 

 
The individual holding herself/himself out as duly executing this  License on behalf of Exhib itor acknowledges that Management is relying on such individual’s representation that s/he is
authorized to do so.  If s/he is not  so authorized, s/he hereby covenants to indemnify Management (including affiliates and respective directors , officers, employees , agents, contractors and 
others working on Management’s) from and against any liability whatsoever caused to Management by her/his  execution of the License and (without limitation) shall be liable to Management
for all payments that would have been payable to Management by Exhibitor had the License been duly executed on behalf of Exhibi tor.  
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37. Insurance.  Exhibitor understands and agrees that Management , the Exhibition, the owner of the exhibitio n facility, or the jurisdict ion in which the Exhibition occurs d o not and 
will not maintain insurance covering Exhibitor, and it is the sole responsibili ty of Exhibitor to obtain at its cost  sufficient insurance coverage for its Exhibit ion activit ies, including coverage for 
its personnel and property.  Exhibitor is strongly advised to verify that its  insurance includes extraterritorial coverage, and that  it has its own theft, public liability, and property damage
insurance.  The following is the minimum suggested insurance coverage Exhibitor should obtain and have in effect for the Exhibitio n:  (i) Commercial General  Liability insurance against 
claims for bodily injury (including death), personal injury, property damage, as well  as contractual, advert ising and products/completed operations liability occurring in or upon or resulting 
from the Exhibition, with combined s ingle l imits of liability of at least $1,000,000 per occurrence,  with National Shooting Sports Foundat ion, Inc., Reed Exhibitions, a division of Reed 
Elsevier Inc., the Exhibition faci lity, and city in which the Exhib ition is being held (if a pub lic facility) added as addit ional insureds on a primary no n-contributory basis ; and (ii ) Workers 
Compensation and Employers Liab ility insurance as required by statutory law.  Insurers wri ting such pol icies should be l icensed in the state where the Exhibition takes place.   The 
recommended insurance coverages and limits stated herein are minimum requirements  and in no way limit the liabil ity of the Exhibitor in the event of a claim.   
 
Exhibitors that  obtain approval from Management to dispense food and beverage samples or other perishable products, including alcohol, must have appropriate food and beverage/liquor 
liability insurance covering such activit ies.   Additionally, National Shooting Sports Foundation, Inc., Reed Exhibitions, a d ivision of Reed Elsevier Inc., the Exhibition faci lity, and the ci ty in 
which the Exhibition is being held (if a public facility)  must be added as an additional insureds under such food and beverage insurance policies.    

 
38. Losses.  Management shall not bear any respons ibility for damage to Exhibitor’s property, or lost shipments either coming in or going out  of the Exhibition, or for moving costs. 
Damage to inadequately packed property is Exhibitor’s own responsibility.  Exhibitor is strongly advised to maintain its own property insurance to insure against  such risks.  If Exhibitor’s 
exhibit fails to arrive, Exhibitor is nevertheless responsible for exhib it space cost.   
 
39. Resolution of Disputes.  In the event of a dispute or disagreement between Exhib itor and an official Exhib ition contractor, or between Exhibitor and a Labor Union or labo r Union 
Representative, or between two or more exhibitors, all  interpretations of the rules governing the Exhibit ion, actions or decisions concerning this dispute or disagreement by Management
intended to resolve the dispute or disagreement shall be binding on Exhibitor. 
 
40. Applicable Law; Forum Select ion Clause.  This License is deemed to be entered into in the State of Connect icut  and governed by the laws of the State of Connect icut without
regard to any conflicts or choice of law principles  thereof.  Exhibitor consents to the exclusive jurisdiction of the courts  of the State of Connecticut for the resolution of any and all d isputes and 
claims arising out of this License.   Management, however, shall  not  be obligated to enforce its rights in the State of Connecticut , and instead, may enforce its rights in any other proper
jurisdiction.  Exhibitor waives any claims as to lack of personal o r subject  matter jurisdiction and agrees that it  is subject to the jurisdict ion of the State of Connecticut or any other jurisdiction
chosen by Management to enforce its rights hereunder. 
 
41. Attorney’s Fees and Costs.  If any action or proceeding is brought to enforce o r interpret this  License, the prevailing party in such action or proceeding shall be entitled to recover
from the other party the actual costs, expenses, and attorneys’ fees  (including all related costs  and expenses) incurred by such prevailing party in connectio n with such action or proceeding and
in connection with obtaining and enforcing any judgment. 
 
42. Changes to Dates, Venue and Booth Space.  Management shall, at its sole discret ion, be entit led to change the dates  and/or the venue for the Exhibit ion upon writ ten notice to the 
Exhibitor.  Management shall not  be liable for any costs, damages, fees or expenses o f Exhibitor as a result of such changes in the Exhibition sched ule or location.  Additional ly, Management 
reserves the right to relocate Exhibitor to any space within the Exhibition faci lity at any time.   Management shall be entitled to retain any portion or Exhibitor’s License fee paid to date and
said amo unt  shall be applied to the Exhibition as though no change in dates or venue had occurred.  Any remaining payments from Exhibitor shall be due in accordance with the agreed upon
Page 1 Payment Schedule terms for the Exhibition.  In the event that  Exhibitor should cancel part icipation, due to a change in date, venue, or space assignment by Management,  Exhibitor 
would be subject to liquidated damages as set fo rth herein. 
 
43. Interpretation; Amendment to Rules.  Management shall have sole and full power in establishing, interpreting and enforcing all Exhibition rules and regulations. Any matters  not 
specifically co vered by this  License shall be subject solely to the decision of Management.  Management reserves the right to adopt further rules and regulations, amend exist ing rules and
regulations or terminate such rules and regulat ions, as  may be deemed necessary by it for the general success of the Exhibit ion. Any such revisions or amendments when made and brought to 
the not ice of Exhibitor shall be and become part hereof as though originally incorporated herein and Exhibitor shall be subject to the provis ions of the License as so amended or supplemented. 
 
44. Exhibition Mailing List; Privacy.  Mai ling lists containing Exhibito r’s company contact  information may be made available by Management to other registered exhibitors of the 
Exhibition and third part ies pursuant  to a separate license.  By providing Management with the information on Page 1 of the Exhibitor Appl ication, Exhibitor consents to Management’s
compilat ion and d isseminatio n o f Exhibitor’s company contact information to regis tered exhibitors of the Exhibition and other parties and to receiving unsolicited communications  from them. 
Information co llected about Exhibitor is subject to the terms of Management’s  privacy policy,  the terms of which are hereby incorporated by reference.  Management’s privacy policy can be 
found atwww.shotshow.org/privacy.html.   
 
45. Americans with Disabili ties  Act.  It is the responsibility of Exhib itor to make its booth space fully accessible to those with physical or other impairments and to comply with all
appl icable federal, state and local laws and regulations, including the American with Disabil ities Act (“ADA”). 
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